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From The Perfect Scent:

Veronique Gautier had decided that Hermès would be
creating a collection of fragrances called the Jardins,
and had spent some tense hours turning it over with
Hélène Dubrule, the head of marketing. Gautier was
Latin and emotional, intensely certain and didactic in
the most French of ways: Here is what she believed,
here were the reasons. Dubrule was brisk and analytic
with the look of a manager in an architectural firm in
Stockholm. She could cut through a problem, give it
a brief assessment, and dispatch it. If Gautier always
seemed to be leaning forward into the question before
them, daring it to make a move, Dubrule seemed to be
coolly taking its measure.
They worked together hand in glove on how to
create the perfume brief out of this theme: They paced
around the question, each in her way. What was the
most evocative river? The Amazon? said Dubrule.
Mm . . . no. The Ganges? Gautier proposed the
Yangtze. The Seine? (This, they dismissed. The Seine
is romantic unless you actually live in Paris, in which
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case it is a combination of a sewer in winter, and
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year-round a Parisian version of the Long Island
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Expressway.) How about the Nile? They liked it.
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And, said Gautier, the perfume’s name: Un Jardin sur
le Nil. That was it. The smell of a garden on the Nile.
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There you went.

MARKETING CAMPAIGN
Author Appearances

Online Review and Feature Campaign

National Print Advertising

Advance Reader’s Edition

National Media Appearances

www.chandlerburr.com

National Review Attention and Feature Campaign

HENRY HOLT

5

FEBRUARY

